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Abstract
The impact of digital marketing on the consumer purchasing choice process, the relationship
between the statistical profile and use of digital channels of communication, the use of the
decomposed hypothesis of systematic behavior in understanding digital marketing
communication expectations, and the impact of digital marketing communication on
consumer behavior when purchasing a vehicle. This section displays an efficient and
complete survey of the actual investigation related to digital marketing communications and
identifies the examination holes.For some consumers, the web has become an irreplaceable
part of their lives. In general, a web client in India runs for about 5 hours continuously. The
most preferred action on the web for Indians is social system administration as more and
more time is spent on social media by web clients. Social media clients invest 26% more
energy in the administration of social systems on the web.
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