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ABSTRACT 

The complex interaction between psychological variables, social media addiction fluctuations, 

and gratification-oriented behaviours related to online shopping. Working adult consumers in 

Delhi-NCR were surveyed both online and offline for insights. Of the 200 surveys returned, the 

average age of respondents was 34.02 years, of which 75.0% were female and 25.0% were 

male. The results show the relationship between stress and both personal affect and adaptive 

responses. The computational model and its predictions were tested using a display of key 

conditions. Situational and individual influences are considered. The results show that 

pressure is largely influenced by personal factors, such as self-confidence, desperation, and 

hopelessness. Of these differentiating factors, pessimism had the greatest impact on stress, and 

as expected, loss of confidence led to increased anxiety. Stress may be an important marker of 

adaptive response. The results also demonstrate how pressure plays an important role in social 

media addiction and compulsive online shopping behavior. However, changing circumstances 

in a person's life also have minimal impact on coping with stress and reactions.  
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1. INTRODUCTION 

The growth of social media sites and e-commerce sites has altered how we interact, shop, and 

view ourselves in the modern, digitally connected world [1]. Our daily routines have 

undoubtedly altered due to the appeal of social media and the convenience of online 

purchasing, but there is a complex web of psychological elements at play that influence our 

behaviour and encourage the development of addictions [2]. Disentangling the mechanisms 

behind social media addiction and the gratification-driven nature of online buying requires an 

understanding of the complex interplay between psychological elements and these digital 

phenomena [3]. 

In today's world, social media addiction has become a clear concern, attracting the attention of 

researchers, clinicians, and legislators alike [4]. People that use platforms intended to entice 

and engage users incessantly find themselves in a routine of impulsive usage, seeking 

association, approval, and distraction [5]. The habit-forming nature of social media is 

highlighted by psychological theories such as operant moulding, which postulate that 

consumers are developed through preferences, comments, and offers [6]. This theory highlights 

how irregular rewards perpetuate habitual behaviour. Furthermore, theories like as the social 

examination hypothesis and FOMO (Fear of Missing Out) emphasise the role that 

psychological variables play in causing excessive usage, as people strive to keep up with 

structured depictions of other people's lives and interactions [7]. 

The rise in social media addiction is correlated with the phenomenon of gratification-driven 

online shopping, which is characterised by the instantaneous openness, variety, and 

personalised offers provided by online marketplaces [8]. Psychological theories, such the 

decadent treadmill, explain how people's pursuit of fleeting moments of fulfilment in an endless 

drive for happiness can develop into impulsive purchasing behaviours and the quest for delight 

through online shopping [9]. Furthermore, the appeal of online buying is further enhanced by 

the influence of mental predispositions, such as the anchoring impact and desire to seek out 

predictable answers, which shape judgements and dynamic cycles in ways that encourage 

habit-forming propensities [10]. 

However, the relationship between psychological variables and digital addiction is not purely 

deterministic; individual differences, environmental contexts, and socio-social influences all 



 

447 | P a g e  
 

play a role in its complexity [11]. Character traits, stress management techniques, and financial 

standing are important factors that shape one's vulnerability to social media addiction and 

impulsive internet shopping. In addition, the ever-evolving terrain of technology, characterised 

by vivid encounters and algorithmic progressions, continuously modifies the dynamics of 

digital interactions, posing new challenges as well as opportunities for comprehending and 

addressing habit-forming behavioural patterns [12]. 

A multidisciplinary approach consolidating thoughts from technology studies, sociology, 

psychology, and economics is important to look at the effect of psychological perspectives on 

the dynamics of social media addiction and the gratification-driven nature of online purchasing, 

given these intricate subtleties [13]. Through elucidating the basic tools and channels by which 

psychological variables interact with digital phenomena, scientists can develop more 

persuasive interventions, approaches, and plans aimed at promoting responsible digital 

behaviour and reducing the negative effects of excessive use [14]. Finally, developing a rational 

relationship between people and digital innovations necessitates a thorough comprehension of 

the psychological foundations that influence our interactions with one another in the digital era. 

2. LITERATURE REVIEW 

Bright (2018) work provides understanding of self-awareness through the lens of conditional 

inquiry [15]. Eric Berne's psychoanalytic premise of value-based inquiry emphasises the 

importance of analysing interpersonal relationships in order to comprehend human behaviour. 

In order to promote self-improvement, Splendid suggests reevaluating oneself and one's 

connections while providing support for thoughtful reflection and aware correspondence. In 

order to help people develop themselves, Brilliant suggests that value-based investigation 

standards be combined. This will allow people to gain more understanding of their feelings, 

behaviours, and interpersonal connections. The significance of relational dynamics and 

mindfulness in promoting psychological well-being is highlighted in Brilliant's work. 

Çelik and Odaci (2020) examine the connection between procrastination, connection styles, 

and abstract well-being in college students [16]. Their analysis reveals the complex interplay 

between personal attributes and well-being consequences. Research indicates that certain 

connection patterns, such as secure connection, have a clear correlation with emotional well-

being, whereas procrastination has a negative impact on well-being. This study highlights how 
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important it is for young adults to comprehend how to make connections and manage their time 

in order to promote psychological well-being. Çelik and Odaci's findings emphasise that in 

order to improve students' overall wellbeing, specific mediations that address procrastination 

and connection-related concerns are necessary. 

Doğan Keskin and Günüç (2017) examine theories related to the addiction to internet 

purchasing, illuminating the addictive qualities of e-commerce sites [17]. According to their 

research, impulsivity, trouble regulating emotions, and the use of unhealthy coping 

mechanisms are some of the psychological variables that lead to an addiction to internet 

shopping. They provide insights into the fundamental mechanisms behind compulsive online 

purchasing behaviours by putting various models to the test. In order to lessen the addiction to 

internet shopping, their findings highlight the necessity of comprehensive interventions that 

address both personal vulnerabilities and environmental triggers. This study emphasises the 

value of encouraging good online habits and emphasises the significance of comprehending 

addictive behaviours in the context of digital consumption. 

Eijnden, Lemmens, and Valkenburg (2016) introduce the Social Media Issue Scale, a tool 

for assessing risky social media use [18]. Their investigation sheds light on the concept of 

social media addiction by illustrating its expectations for behaviour and associated 

consequences. This scale provides an in-depth framework for assessing an individual's 

helplessness in the face of social media addiction, using early intervention, and identifying 

evidence. By highlighting the multifaceted nature of social media issues, Eijnden contributes 

to the growing body of literature on the psychological impact of digital behavior. 

Fernandes et al. (2020) examine how lockdown estimations affect young people's idealism 

and web use [19]. Their analysis reveals a surge in the use of digital tools as a coping 

mechanism at particularly trying moments related to pandemic-related stressors. They 

highlight the detrimental effects that excessive web use has on teens' psychological health and 

the need for specialised interventions to deal with digital idealism. The research by Fernandes 

et al. emphasises the variety of digital behaviours and psychological health, providing insights 

on mitigating negative effects during emergencies. 

Gates (2022) offers a thorough manual on how to negotiate well, along with useful advice on 

how to handle different negotiation situations [20]. Gates clarifies the art and science of 
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negotiating by utilising strategies supported by research and a wealth of experience. With its 

comprehensive coverage of negotiating styles and communication methods, the book provides 

readers with the necessary tools to achieve successful solutions. With an emphasis on 

cooperation and mutual gain as the cornerstones of successful negotiation tactics, Gates' work 

goes beyond conventional negotiation paradigms. 

3. METHODOLOGY  

Online and paper-based reviews were used as the examination approach in this study. The data 

was collected from adults in Delhi, National Capital Region, India who are employed. 

Purposive and accommodation testing were the procedures for examination that were used. 

During data collection, respondents were asked to complete a study. 200 of the 300 assessments 

returned were completed. The people who had not engaged in any shopping exercises inside 

the past 99 days and the individuals who utilized no social media at all were avoided from the 

overview. This was finished to guarantee that the members were well-knowledgeable in social 

media usage and had nonstop openness with both offline and online purchasing. 

The study was planned utilizing standardized questions and scales, and it was isolated into five 

areas: individual information, psychological angles, online purchasing, social media direct, and 

screening questions. The evaluations that were utilized for every variable are displayed 

underneath: 

The Depression, Anxiety, and Stress Scale (DASS), a seven-item version recently used in 

psychology and consumer studies, was used to assess stress levels. The survey aimed to 

determine the level of stress in respondents' lives during the first month.  

Depression, Anxiety, and Stress Scale was used to include depressive activity. Clinicians and 

trauma centers frequently use this scale as a self-report measure of depressive disorders. Only 

the depression section was used in this survey to assess this deeply dark temperament using a 

four-point Likert scale, with “never = 0, sometimes = 1, often = 2, often = 3.” It showed a 

positive result with an alpha value for preliminary reliability of 0.65 (M = 0.96, SD = 0.44). 

 A 5-center Likert scale created by De Jong Gierveld and Van Tilberg (2006) was utilized to 

measure melancholy. Five proclamations were made in this part, for example, "I feel 

abandoned and alone," "I feel like I'm being overlooked by others," and "I have somebody I 
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can converse with while I'm having issues" (R). The steady quality experimental outcomes 

yielded a worth of 0.54 (M = 1.59, SD = 0.56). Since exchanged objects join positive and 

negative phrasing, they might be less solid. 

The respondents were approached to rate their degree of certainty on a seven-point Likert scale 

for a solitary thing (1 being the most un-sure, 7 being the most certain), which was adjusted 

from Brown's (2008) plan. The particular upsides of the mean and standard deviations were 

4.78 and 0.97. Cronbach's Alpha dependability esteem ought not be determined for a solitary 

thing since it's improper to make determinations in light of a solitary thing request. 

The activity for life changing occasions —, for example, getting separated, losing a companion, 

or losing an employment — was changed from a near summary utilized in Mathur et al's. (2008) 

work. The interviewees were inquired as to whether they had by and by encountered any of the 

negative, life changing occasions recorded in the overview. This is not entirely certain in 

summarizing the number of events experienced by respondents. 

 Arnold and Reynolds (2003) approached the measurement of shopping satisfaction by 

examining the factor of shopping satisfaction. It consists of three sentences: 1) “I go shopping 

to cheer myself up when I'm depressed; 2) “I find shopping reduces stress; and 3) “I shop to 

treat myself to something special” The results (M = 2.48, SD = 0.90) were satisfactory 

according to alpha reliability (0.75). 

3.1. Hypothesis of The Study 

H1: Stress is significantly impacted by depression. 

H2: Stress is significantly impacted by loneliness. 

H3: Stress is significantly impacted by one's sense of self. 

 H4: Stress is significantly impacted by stressful life situations. 

H5: Social media addiction is significantly impacted by stressful life situations. 

H6: Anxious living situations have a big effect on hedonistic internet purchasing. 

H7: An important factor in social media addiction is stress. 

H8: Stress significantly affects hedonistic internet shopping. 
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4. DATA ANALYSIS AND RESULTS  

Table 1 provides a detailed overview of the segment profile of the 200 study participants. Men 

made up 25.0% of the sample, with women making up the majority of responders (75.0%). 

Regarding marital status, a significant portion of respondents (82.5%) were single, compared 

to those who were married (17.5%). Regarding, more people (65.0%) had completed a four-

year certification than those (35.0%) who had earned a graduate degree. In terms of 

employment, the majority worked for organisations (60.0%), followed by business owners 

(25.0%) and public servants (15.0%). This circulation provides significant insights into the 

whole population, showcasing the respondents' word-related variety, instructional 

accomplishment, married status, and orientation balance. 

Table 1: Survey Respondent's Demographic Profile 

Demographic 

Characteristic 

Number of Respondents Percentage 

Gender 

- Female 150 75.0% 

- Male 50 25.0% 

Marital Status 

- Single 165 82.5% 

- Married 35 17.5% 

Level of Education 

- Bachelor’s Degree 130 65.0% 

- Master’s Degree 70 35.0% 

Occupation 

- Company Employees 120 60.0% 

- Business Owners 50 25.0% 

- Government Employees 30 15.0% 
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Analysing dependability, average variance extracted (AVE) (more prominent than 0.48), and 

create unswerving quality (worth more than 0.68), respectively, provide a reasonable indication 

of the unwavering quality that is not fixed. According to Table 2, the two results found a good 

level. Stress and sadness have average values below 0.3, but since the composite dependability 

is greater than 0.4, they are still considered acceptable at 0.2. The combined legitimacy is 

acceptable. The estimation models were therefore confirmed. 

Table 2: Cronbach's Alpha, Composite Reliability, and AVE results 

Variables Cronbach’s 

Alpha 

Sum of Square of 

Standardized Loadings 

Composite 

Reliability 

AVE 

Depression 0.82 1.33 0.83 0.57 

Loneliness 0.65 0.22 0.66 0.40 

Stress 0.71 0.63 0.72 0.39 

Hedonic 

Shopping 

0.75 0.84 0.79 0.60 

Social Media 

Addiction 

0.68 0.47 0.72 0.48 

 

4.1. Analysis of Discriminant Validity  

The peculiarities of the inactive factors were surveyed by a discriminant legitimacy assessment. 

This was used to examine the relationship between the indicator components and the value of 

discriminant legitimacy. The association between the latent factors and other factors should not 

be lower than the discriminant legitimacy. Table 3 demonstrates that nine out of ten items met 

the requirements, with only one item exceeding the connection score between develop. 

Table 3: Discriminant Validity 

 Depression Loneliness Stress Hedonic 

Shopping 

Social Media 

Addiction 

Depression 0.75     

Loneliness 0.32 0.62    

Stress 0.81 0.24 0.62   
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Hedonic 

Shopping 

0.01 -0.10 0.11 0.77  

Social Media 

Addiction 

0.21 0.04 0.36 0.31 0.69 

 

4.2. Structural Equation Modelling  

The model's fundamental relationships—individual influence, situational influence, stress, and 

adaptive reactions—were broken down in the applied system. Therefore, the computational 

system is used to analyze the structural model. 

 There was overall good fit from the structural model investigation (CMIN = 213.93, p < 0.00; 

RMSEA = 0.04; NFI = 0.90; CFI = 0.94; IFI = 0, ninety-four). So, this computational model 

can be applied to understand. 

Stress is greatly impacted by individual factors, such as confidence, despair, and melancholy, 

according to the SEM results (Figure 1). Moreover, stress fundamentally influences adaptive 

responses, such as social addiction and epicurean internet buying behaviour. However, as 

stressful life-altering events, environmental influences—such as social media addiction and 

epicurean internet shopping—were found to have no bearing on stress levels or adaptive 

responses. In any case, unpleasant events that change a person's life have insignificant effects 

on stress, social media, and opulent shopping. 

 

Figure 1: Structural Model – Path Coefficients and Significance Test 
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4.3. Hypothesis Testing Results  

According to Hypothesis 1, stress is significantly impacted by depression. A significance 

threshold of 0.05 was reached at which the null hypothesis was rejected, according to the 

results. Thus, it was discovered that stress and depression were positively correlated, with a p-

value of less than 0.01.  

According to Hypothesis 2, stress is significantly impacted by loneliness. A significance 

threshold of 0.05 was reached at which the null hypothesis was rejected, according to the 

results. Consequently, a positive correlation between stress and loneliness was discovered, with 

a p-value of less than 0.01.  

According to hypothesis 3, stress is strongly influenced by self-esteem. According to the 

results, a significance level of 0.05 was achieved, at which the null hypothesis was rejected.  

According to hypothesis 4, stressful life events significantly affect stress. At a significance 

level of 0.05, the data show that the null hypothesis was not rejected. Stressful life situations 

were therefore shown to have no effect.  

According to hypothesis 5, hedonic online buying is significantly impacted by stressful life 

events. At a significance level of 0.05, the data show that the null hypothesis was not rejected. 

At a p-value of more than 0.05, it was discovered that stressful life events had no effect on 

hedonic online shopping.  

As per theory number six, stressful educational encounters have a major influence on social 

media addiction. At an importance level of 0.05, the information show that the invalid 

speculation was not dismissed. Subsequently, it was found that stressful life altering situations 

significantly affected social media addiction.  

According to Hypothesis 7, social media addiction is significantly impacted by stress. A 

significance threshold of 0.05 was reached at which the null hypothesis was rejected, according 

to the results. Consequently, it was discovered that stress and social media addiction were 

positively correlated, with a p-value of less than 0.01.  

According to Hypothesis 8, hedonic online shopping is significantly impacted by stress. A 

significance threshold of 0.05 was reached at which the null hypothesis was rejected, according 
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to the results. Consequently, with a p-value of less than 0.05, it was discovered that stress and 

hedonic internet shopping had a favourable connection. 

Table 4: Hypotheses Testing Results 

Hypothesis Relationship Standardized 

Coefficient 

Evidence Hypothesis 

Confirmed 

H1 Depression → Stress 0.83*** P < 0.01 Yes 

H2 Loneliness → Stress 0.28*** P < 0.01 Yes 

H3 Self-esteem → Stress -0.40*** P < 0.01 Yes 

H4 Stressful life events → Stress -0.01 P = 0.77 No 

H5 Stressful life events → Hedonic online shopping 0.05 P = 0.22 No 

H6 Stressful life events → Social media addiction -0.09 P = 0.09 No 

H7 Stress → Social media addiction 0.38*** P < 0.01 Yes 

H8 Stress → Hedonic online shopping 0.11** P < 0.03 Yes 

 

5. DISCUSSION  

This review applies the stress hypothesis to the analysis of social media addiction and epicurean 

shopping, aiming to investigate the role of stress as a mediator on the computed model. The 

review can investigate various effects of utilisation adapting reactions on two utilisation 

techniques of behaving with this hypothetical structure. Applying the stress theory to explain 

media addiction and excessive use has evidence to support it. 

The results suggest that personal factors such as hopelessness and self-confidence can have a 

significant impact on stress-related adaptive responses, such as compulsive online shopping 

and social media addiction. The tendency to become more addicted to social networks and 

online shopping is a result of higher stress levels due to more pronounced levels of depression 

and hopelessness. However, life-changing stressful events do not affect two highly adaptive 

stress responses, either within or across different levels of stress. 

 With some tentative literature and doubts, the results of testing Hypotheses 1, 2, and 3 are 

ultimately predictable, leading to some intriguing scientific liabilities. The results of testing 

Hypothesis 1 immediately revealed that depression primarily influences stress, which is 
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consistent with the results of other previous studies.  Furthermore, the results of Theory 2 show 

that falls primarily influence stress. 

 Third, the results of testing Hypothesis 3 show how certainty affects stress. However, the 

results of Hypotheses 4, 5, and 6 are considered inconsistent with previous research. The 

immediate impact of severe life-changing events on stress, social media addiction, and impulse 

buying was not supported by the results of testing Hypotheses 4, 5, and 6. 

These variations in the results could be explained by variables such as restrictions on the 

population and tests included in the evaluation, as well as estimates for stressful life-altering 

events. varied unfavourable life-altering events might lead to varied stress levels and different 

types of reactions. The life-altering events may become irrelevant due to record estimations, 

which can also influence stress and behaviour patterns. Furthermore, because this study was 

limited to just eight adverse life-altering events, it may be difficult for respondents to respond 

to the overall unweighted score of these occurrences. Analysing a single occurrence within a 

specific time frame may aid in comprehending the stress event and usage behaviour in the 

model. It is conceivable that the mix of assessments will disregard the particular kind of stress 

and yield superfluous outcomes in this examination. There is solid proof that a few qualities 

(like certainty, sadness, or depression) can influence stress and lead to social addiction and 

shopping. 

At last, a further arrangement of discoveries supporting Speculations 7 and 8, which show what 

stress basically means for survival techniques like social media addiction and enthusiastic 

buying, were found to help a couple of prior studies. which affirmed that utilizing social media 

and the experience thereof can bring down stress levels. 

Therefore, structural models (Figure 1) often focus on studying the relationship between 

psychological factors – such as stress, depression, distress and uncertainty – that affect 

developing adults commuting and flexible behaviours – like social media addiction and 

libertarianism. Online Shopping The important role of stress essentially affects the 

coordination between these two arrangements of factors. This supports the stress speculation 

by giving a more profound perception of the ramifications of different psychological 

components for conduct transformation under stress. Be that as it may, the effect of stressful 

life changing occasions displayed in this study doesn't line up with the stress hypothesis or 
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numerous other ongoing studies, which could be because of different causes as recently 

referenced. In this way, it is beneficial for future examination to additionally look at these 

relationships for both mediating and direct outcomes. 

6. CONCLUSION 

This study has advanced our knowledge of working adults' addiction to social media and their 

epicurean shopping habits from the standpoint of stress theory. According to the findings, 

psychological characteristics such as despair, dejection, and confidence have a crucial role in 

influencing stress levels, which in turn influences coping mechanisms such as online shopping 

and social media addiction. The detailed linkages between these elements are shown by the 

contradictory results about the immediate impact of stressful life-altering events, even if the 

review validates the expected links between these components. There is a possibility that these 

discrepancies were exacerbated by difficulties in the example representation and estimation 

procedures. This suggests other research directions to explore the complex relationships among 

stress, psychological variables, and behavioural adaptation. Regardless, this research provides 

important new understandings of the complex interaction between psychological variables and 

usage patterns, highlighting the significance of the stress theory in explaining these phenomena 

in modern environments. 
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